TRANSIT ADVERTISING MOVES BUSINESS.

412.566.5475




Port Authority provides a network of public transportation services to persons traveling within a 730 square-mile area,
including the city of Pittsburgh and all of Allegheny County. Port Authority is one of the nation’s largest and most diversified
public transit agencies.

Every day, Port Authority connects thousands of people to their jobs, their classes, their lives. But the bus and "T" aren’t
just moving people.

They're moving minds.

Our riders are traveling inside some amazingly effective advertising vehicles. On three sides of a typical bus, you've seen
posters promoting everything from financial institutions to florists. And, you really can’t miss the "full wrap" buses that are true
traffic-stoppers.

These "advertising vehicles" reach out and grab the attention of thousands of people, often several times each day.
Downtown pedestrians. Parkway drivers. Suburban residents. Your target audience. In a format that breaks through
the clutter and makes a big impression.

Add the posters inside the bus and "T" that are read by a diverse, captive audience of professionals, blue-collar workers,
students and more, and you begin to see why Port Authority deserves a place in your media mix.

I've put together this kit to show you a sampling of the options you have to choose from. As you go through them, think about
which might be the best match for your message, whether you're rolling out a new offer or reinforcing your brand. And, feel free
to pursue your own ideas; we can customize a special size and format to fit your concept.

Don't hesitate to contact me with any questions, or to set up a time that’s convenient for you to talk about rolling out a
transit campaign for your business. And, I'll work with you every step of the way to help make sure everything’s moving in the
right direction.

So you can start moving minds.

Terri Landis
Director of Sales




FULL WRAP

When you find an advertising vehicle that puts as many eyes on your message as a

Port Authority bus does, you should be all over it. P

Wrap your message around as many or as few buses as you like,
and you're not asking for attention. You're demanding it.

With a full wrap, you can make a huge impact that sticks in people’s minds. And creates a buzz.

Stops traffic in the street. And generates traffic for your business.

And that about wraps it up.







KING-SIZE POSTER 30" X 144"

When your message is 12-feet long and two and one-half feet high, you don't just reach

thousands of pedestrians. . .you reach out and grab them.

Dominating the side of the bus as it winds its way
Q through town, the king-size poster makes a big c 0 M MA N D ATTE N T I 0 N
first, second and third impression as the bus
turns the corner and follows its route along city streets.

When it comes to commanding attention, this poster rules.
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QUEEN-SIZE POSTER 30" X 108"

Slightly shorter than the king-size poster, this option offers a marriage

of impact and value. You'll still command attention and
make big impression after big impression from ST 0 P P I N G P Ow E R
the side of the bus as it winds its way through city streets,

spreading the word.

It's a great way for you to tap into the power of transit advertising.




TAILLIGHT DISPLAYS 21" X 72"

They don’t call it rush hour for nothing.
So get your ad behind the bus, G 0 0 D D EAL
ﬁ and you'll be in ’
front of rush-hour drivers and FR 0 M ANY AN G I-E .

pedestrians all over town with a message that spans the back of the bus, taillight to taillight.

So traffic may be jammed, but your message is getting through loud and clear.




INTERIOR CARDS 11" X 28"

Do your part to help some stressed commuters on their daily journey

to and from work. Give them something to read.

ﬂ Put your message right in front of them. c A PT I VE A U D I E N c E
’ With an 11" x 28" interior card (or two or three),

you can easily reach this diverse captive audience of upscale

professionals who make up 60% of Pittsburgh’s urban workforce. Speak to them when they have time to listen in a flexible, affordable format.

Thanks to you, things will be looking up for commuters.




BULKHEAD 22"X 21"

Instead of having to take your message to the target audience, wouldn’t

it be great if they came to you? Well, that’s how it works
when you own the space behind the bus operator. A L L EY E S F 0 RWA R D
Sooner or later, riders have to get off. And, as they walk
to the front to pay their fare, they're also paying attention to you.

So get bold, get creative, and get noticed.

BULKHEAD




LRV INTERIORS 20" X 17"

The only advertising visible on the light rail line through the South Hills into downtown Pittsburgh, this interior card definitely stands out.

Placed on the clear windscreens near the driver’s I I I I
ﬂ compartment or at the articulated sections of the cars, T I T U P
o your message is sure to grab the attention of riders

as they wind their way to and from work or recreation.

So hop on the "T." And start moving business.







KING KONG WITH EXTENSIONS

Think King Kong’s big brother. The one that works out all the time.

And then think about how powerful your message will be when it dominates the side of our bus from wheel to wheel,

from top to bottom, from downtown to the parkway.

If you really want to get
‘ | the word out in a big way,
] ]

this is your vehicle.



















